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Acuity

Total High Medium Low

How many housed to date?

Total individuals and families housed 580 202 275 103
100% 35% 47% 18%

How many individuals and how many families?

Total individuals housed 373 164 162 47

Young people 24 and under 86 37 37 12

Individuals 25 and over 287 127 125 35

Total Families housed 207 38 113 56

Young families (HOH 24 and under) 66 10 33 23

Adult families (HOH 25 and over) 141 28 80 33

580 202 275 103

How many children were in these families?

Total children housed 430 80 250 100

Number of children from young families (HOH 24 and under) 96 10 50 36

Number of children from adult families (HOH 25 and over) 334 70 200 64

How many partners? 37

Number of partners from young families (HOH 24 and under) 13 4 7 2

Number of partners from adult families (HOH 25 and over) 24 7 17 0

Young people and rough sleepers housed

*** Note: Not mutually exclusive ***

Rough sleepers 24yrs and under 26 17 6 20

Families 3 1 1 2

Individuals 23 16 5 18

Young people (24 years and under) 152 47 70 35

Families 66 10 33 23

Individuals 86 37 37 12

Rough sleepers 267 129 109 158

Families 13 5 7 6

Individuals 254 124 102 152

Housing distribution

Housing Providers - which providers have families and individuals been housed with?

Housing Provider # housed %

Public 326 56%

DHPW Buranda 106

DHPW Caboolture 12

DHPW Capalaba 17

DHPW Chermside 23

DHPW Inala 30

DHPW Ipswich 7

DHPW Logan 17

DHPW Woodridge 15

DHPW Valley 82

DHPW (housing office not specified) 17

Community 178 31%

BHC 17

BRIC 19

Mangrove Housing 7

Compass Housing 49

CGQ 27

Kyabra 1

Horizon Housing 2

INCH 10

Wesley Mission Foyer Housing 2

SVDP 4

Churches of Christ Care 18

Other 22

Private 56 10%

Other 20 3%

TOTAL 580 100%

326, 56%178, 31%
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Campaign targets
Three year campaign target: 500

Ongoing weekly target (average): 3.2

Three year population targets:

BASELINES TARGETS OUTCOMES

No of 

survey 

respon

dents

% of 

survey 

respon

dents 3 year target

Average 

monthly target Target to date Outcome to date

Above or below 

target?

Adult Families 193 20% 100 3 100 141 41

Young Families 74 8% 39 1 39 66 27

Adult Individuals 459 48% 239 7 239 287 48

Young Individuals 235 24% 122 3 122 86 -36 

Total 961 100% 500 14 500 580 80

Individual Rough Sleepers 190 20% 99 3 99 254 155
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Household demographic and acuity profiles

Public Housing Public

Public Housing High Medium Low

Adult Families 81 18 43 20

Young Families 40 6 22 12

Adult Individuals 181 78 76 27

Young Individuals 24 10 12 2

Total 326 112 153 61

100% 34% 47% 19%

Individual Rough Sleepers 158 76 61 21

Community Housing Community

Community Housing High Medium Low

Adult Families 39 9 22 8

Young Families 18 2 9 7

Adult Individuals 97 45 44 8

Young Individuals 24 11 11 2

Total 178 67 86 25

100% 38% 48% 14%

Individual Rough Sleepers 83 41 36 6

Private Rental Private

Private Rental High Medium Low

Adult Families 19 1 14 4

Young Families 6 1 2 3

Adult Individuals 9 4 5 0

Young Individuals 22 9 8 5

Total 56 15 29 12

100% 27% 52% 21%

Individual Rough Sleepers 9 3 5 1

Other Housing

Other housing High Medium Low

Adult Families 2 0 1 1

Young Families 2 1 0 1

Adult Individuals 0 0 0 0

Young Individuals 16 7 6 3

Total 20 8 7 5

100% 40% 35% 25%

Individual Rough Sleepers 4 4 0 0
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Distribution and matching of sustaining tenancies support

Support provided TOTAL %

Acuity of person/family housed Long Term Tapered No support

High 123 58 21 202 35%

Medium 17 211 47 275 47%

Low 2 37 64 103 18%

TOTAL 142 306 132 580 100%

Acuity of person/family housed Long Term Tapered No support TOTAL

High 61% 29% 10% 100%

Medium 6% 77% 17% 100%

Low 2% 36% 62% 100%

Families Individuals

Total % 25 and over 24 and under 25 and over 24 and under

Appropriatley matched supports 398 69% 83 38 237 40

Over-supported 56 10% 15 15 18 8

Under-supported* 126 22% 43 13 32 38

TOTAL 580 100% 141 66 287 86

How well is support matched to acuity? 0 0 0 0

* Individuals and families who are under-supported (n=126) are made up of people identifying with:

●  Medium acuity yet receiving no support in their housing; and 

●  High acuity yet receiving no support or only tapered support to sustain their housing.

For people requiring more support, the indicative level of support required is shown below for each population group.

Indicative level of support required (unmet need) for each population group:

Families Individuals

Support required Total % 25 and over 24 and under 25 and over 24 and under

Tapered support (medium acuity) 47 37% 18 5 12 12

Long term support (high acuity) 79 63% 25 8 20 26

TOTAL 126 100% 43 13 32 38

Compiled by Janelle Kwong

For more information email or phone:

info@micahprojects.org.au or 07 3029 7000
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